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BROKERSLINK

HISTORY IN THE MAKING

GLOBAL CONFERENCE 2017 MARRAKECH

JACQUELINE LEGRAND NEW CEO

NEW BRAND AND WEBSITE



HISTORY IN  
THE MAKING 

CREATION OF 
BROKERSLINK
1st Brokerslink Meeting 
Porto, 9 July
Brokerslink was created by MDS 
(Portugal) that invited Pérouse 
and Firstassur (France), Artai 
(Spain) and Lazam -MDS (Brazil) 
to follow the portuguese broker 
in this adventure.

2004

m d s  m a g a z i n e  —  f u l l c o v e r
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2007

2008

BROKERSLINK  
EXPANDS TO ASIA 

During the PanAsian Alliance 
summit in Shangai, Brokerslink 
and PanAsian Alliance sign 
a partnership protocol that 
formalises the discussions 
initiated in 2006 with their 
respective leaders, José Manuel 
Fonseca and Hei Wong.

BROKERSLINK 
BECOMES  
A GLOBAL 
NETWORK
During a conference held in 
Bangkok, Brokerslink, PanAsian 
Alliance and Alinter, a Latam 
network, decided to merge their 
networks and to operate under 
the single Brokerslink brand as 
one global network.
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b r o k e r s l i n k



m d s  m a g a z i n e  —  f u l l c o v e r

Incorporation in Switzerland 
with 5 prominent shareholders: 
MDS Group, Crystal & Company, 
Filhet -Allard, Ed. Broking, Nova 
Insurance.

2015

BROKERSLINK  
USA
Crystal & Company joins 
Brokerslink paving the way  
for the US market.

1st BROKERSLINK 
GLOBAL 
CONFERENCE
June, Hong Kong
Linking Clients, Markets and 
Knowledge. 50 members from 
around the world attend the 
conference.

2009

FROM AN 
ASSOCIATION TO  
A FOR -PROFIT 
ORGANIZATION

m d s  m a g a z i n e  —  f u l l c o v e r
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A GLOBAL 
BROKING 
COMPANY
After a private stock offering, 
Brokerslink is owned by  
55 shareholders from  
40 countries all over  
the world.

2016

b r o k e r s l i n k
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GLOBAL  
CONFERENCE
MARRAKECH,  
SEPTEMBER 2017
In 2017, the Brokerslink Global Conference was held for the first 
time in Africa; an important indication of the organisation’s 
strong ambition to develop its footprint in the region. 
The Conference has become a major event in the insurance 
industry calendar and, each year, attracts an increasing 
number of attendees ranging from Brokerslink members, 
clients and carriers, to risk managers and partners from 
around the world.
This event took place at the exotic Es Saadi Palace in 
Marrakech and brought together almost 300 attendees 
from 60 countries, to discuss crucial and innovative issues 
affecting the insurance and risk management community.
As well as international carriers, some of the most prominent 
African insurance companies including SUNU Group, AMSA 
Assurance, La Société Centrale de Réassurance – SCR and RMA 
– Royale Marocaine d'Assurance, had a strong presence at  
the Conference.

m d s  m a g a z i n e  —  f u l l c o v e r
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Another first for the event was the launch of the 
Brokerslink Risk Management Forum. A small 
group of leading Risk Managers from around 
the globe and various industry sectors shared 
insights and perspectives on a range of current 
risk and insurance topics. Attending this first 
Forum were, Franck Baron of PARIMA; Manuel 
Padilla from MacAndrews; Forbes; Jorge Luzzi 
of Brokerslink and APOGERIS; Cristiane Alves 
from Companhia Siderúrgica Nacional and ABGR; 
Javier Mirabal of FUNDALARYS and Mirabal Risk 
Management; Thiago Amorim Santana of Suzano 
Paper and Pulp; Zaiella Aissaoui from Bouygues 
Construction and; Maurizio Castelli of PCA SpA.

Brokerslink expansion continues and during the 
Marrakech Conference, four new affiliates had 
the opportunity to introduce themselves to the 
audience:

→ PERAJ  (India) 
The oldest intermediary services company  
for retail and commercial insurance in India.

→ EPPIONE  (United Kingdom) 
A UK and Ireland based specialist employee 
benefits broker that offers a unique online 
platform to help clients manage HR and 
Employee Benefits.

→ STP  (United States of America) 
A technology ‑led insurance platform focussed  
on building global programs and products for  
new economy and technology businesses.

→ NIKOLOZ GROUP  (Georgia) 
Established by Nikoloz Kitiashvil, a highly 
experienced insurance professional, the company 
provides its corporate clients in this rapidly 
developing nation with full insurance and 
reinsurance services.

BROKERSLINK LAUNCHES 
RISK MANAGEMENT FORUM

NEW AFFILIATES



m d s  m a g a z i n e  —  f u l l c o v e r

“From an insurance and reinsurance 
perspective, the intermediaries of the 
future are going to be heavily focused 
around innovation and not selling products. 
For many of our clients it is much more 
about advice. Data processing and digital 
technology is going to be fundamental 
going forward.”
Jonathan Prinn Group Head of Broking at ED

THE CONFERENCE ATTRACTED RENOWNED KEYNOTE SPEAKERS

“The insurance industry needs to work 
harder to get a seat at the table and get in 
the ear of CEOs. In company boardrooms, 
insurance can sometimes be considered 
a necessary evil or even an unnecessary 
cost.”
Steve Hearn Group CEO at ED

“Private equity has been playing a major 
role in the brokerage sector, namely 
allowing independent brokers to maintain 
a competitive edge in a rapidly growing 
landscape, and the Brokerslink model is 
the ideal strategic solution to achieve 
that.”
Daniel Zilberman Head of European  
Business at Warburg Pincus

“Brokers should spend more time 
discussing the benefits of multinational 
insurance programmes with mid -market 
companies.”
Stephen Morton Head of Complex Multinational 
Accounts for AIG Continental Europe, Middle East  
and Africa
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“Communication is the key for success and 
digital activities can positively impact 
traditional organisations.”
Filippo Cinelli Head of Broker Relationship  
Management at Generali Group

“Digital technology is a key driver for 
growth and operational efficiency. 
Insurance needs to migrate more 
customers to digital platforms and 
stimulate customer behaviour to drive 
transactional growth.”
Moruf Apampa MD/CEO at SUNU Nigeria

161
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“Managing general agents (MGAs)  
will align with alternative capital as  
the evolution under way in the MGA 
sector continues and more and more 
insurance business is placed through such 
channels.” 
Gary Corke CEO of Global Underwriting at ED

“Insurers have plenty of levers to fight 
back against climate change and help 
businesses mitigate associated risks; 
parametric insurance is a key tool.”
Tanguy Touffut CEO of AXA Global Parametrics

“Future, effective risk management 
requires a holistic approach and risk 
managers playing a central role in 
strategic planning.” 
Wendy Liu Head of Global Employee Benefits  
Solutions at Zurich 



m d s  m a g a z i n e  —  f u l l c o v e r
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Jacqueline Legrand has been appointed Brokerslink CEO, 
succeeding José Manuel Fonseca who is stepping back to 
focus his efforts on managing the significant growth of 
the MDS Group, a Brokerslink shareholder. José Manuel 
Fonseca is CEO of MDS Group and as founder of Brokerslink 
will remain a board member, demonstrating his ongoing 
commitment to the company.

Jacqueline Legrand is a board member at MDS, overseeing 
business development and operations in Portugal and Brazil. 
During the past nine years, she has worked closely with José 
Manuel Fonseca, more recently as regional director Europe, 
and will continue to further enhance Brokerslink’s global 
offering, extending its reputation for specialist industry 
expertise and access to the world’s insurance markets.

José Manuel will continue to play a key role in shaping  
the future of Brokerslink. 

SUCCEEDS JOSÉ  
MANUEL FONSECA  
AS BROKERSLINK CEO

JACQUELINE 
LEGRAND

www.brokerslink.com
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Brokerslink has undergone a significant 
branding review. The new corporate 
identity, that reflects Brokerslink’s 
commitment and involvement in the risk 
and insurance landscape, was unveiled 
during the 2017 Brokerslink Global 
Conference in Marrakech. 

This new identity supports the evolution 
of the business. Since its launch in 2004 
as a network, Brokerslink has transformed 
itself into a successful global broking 
company. The brand refresh allows 
Brokerslink to retain its established value 
while it develops a new identity to suit 
its new business model. This branding 
process is further evidence of Brokerslink’s 
continued global development and 
supports its vision for the future.

Stronger together, but flexible 
and colourful in parts

Brokerslink is today a global broking 
company with partners and affiliates 
that are leading brokers in each market, 
offering a real alternative to the established 
listed global brokers. With a distinctive 
colour scheme, the new brand is design to 
be adapted to each individual Brokerslink 
firm’s own branding. This clearly 
represents autonomy and flexibility, the 
perfect combination of global and local.

The new website has been developed on 
a leading edge platform to showcase the 
roughly 10,000 talented individuals that 
work for the 100 companies that comprise 
the group. It illustrates what really can be 
achieved through teamwork combined 
with independence. 

BROKING THE FUTURE
NEW BRAND AND WEBSITE

b r o k e r s l i n k


